
FOR IMMEDIATE RELEASE:

WF MEDIA GROUP ANNOUNCES AMBITIOUS SLATE OF NEW TV SERIES, SPECIALS
AND FEATURE FILM PROJECTS - NEW JOKE FARM RECORDS LABEL

AKINTUNDE’S “BECAUSE I SAID SO” PICKED UP BY LEGACY DISTRIBUTION

Columbia, SC, July 2024 - WF Media Group (WFMG), a leading name in original content and
live events within the Urban Faith-Based community, is thrilled to announce an exciting slate of
television series and a feature film set for production in 2024 through 2025.

The highly anticipated projects include "The Best Of First Sundays" Volumes 1 through 3, "First
Sundays Presents," "Healthy Laughter," "No Joke," and a feature film currently under the
working title "FMD." This ambitious lineup showcases WFMG's commitment to delivering top-tier
entertainment that resonates with audiences worldwide.

The Best Of First Sundays Volumes 1 through 3 will feature a compilation of past "First
Sundays" live comedy show performances hosted by comedian and WFMG CEO Akintunde.
"First Sundays Presents" will continue the laughter with full comedy specials and extended
performances captured at the monthly live shows in Columbia, SC. The series is directed by
WFMG’s Jaleel Warnock.

Healthy Laughter will enter the market as a one-off comedy special, followed by a weekly
television series produced in partnership with Chicago’s Central City Productions. Executive
producers Akintunde, Eunissa Warnock, and Don Jackson promise a show that combines
humor with uplifting messages, aiming to bring joy and wellness to viewers.

Two tight-lipped unnamed Reality Series are already in the production pipeline, further
expanding WFMG's television footprint.

WF Media Group is also proud to announce the launch of “Joke Farm Records”, a new imprint
dedicated to releasing and distributing WFMG’s library of hilarious urban clean comedy content.



Joke Farm Records will play an integral part in the growth strategy of WF Media Group,
ensuring a steady flow of future stand-up comedy audio and original comedy music. Upcoming
releases include "Healthy Laughter Volume 1," set for a Fall 2024 debut, along with audio
content under the "First Sundays" series.

Produced in partnership with Columbia’s Fisher Films, “Akintunde: Because I Said So” has been
picked up for video distribution by Legacy Media! Award-winning comedian Akintunde delivers a
power-packed night of live stand-up comedy, riffing on marriage, family stories, and presenting
hilarious performances of his comedy music. This special showcases Akintunde's signature
blend of wit and humor, offering audiences an unforgettable experience filled with laughter and
relatable moments. Get ready for an evening of top-tier comedy that only Akintunde can deliver,
now available through Legacy Media. Directed Fisher Film’s Daniel Fisher.

Finally, WFMG is gearing up for the production of a feature film, tentatively titled "FMD,"
scheduled for release in May 2025. Details of the film remain under wraps, but it is expected to
be a groundbreaking addition to WFMG's portfolio.

WF Media Group is excited to present these new ventures at the 39th Annual Stellar Awards,
where Akintunde will make special appearances and performances. Stay tuned for more
updates as we embark on this thrilling journey to bring faith, laughter, and inspiration to screens
everywhere.

For media inquiries, please contact:
Booking@TheAssignmentAgency
1-800-280-0094

About WF Media Group
WF Media Group is a premier provider of original content and live events within the Urban
Faith-Based community. With a focus on delivering high-quality entertainment and uplifting
messages with a clear message of faith, WFMG has become a trusted name in media and
entertainment.

About Joke Farm Records - We Got The Jokes! Always Clean, Always Funny, Always Fresh.
The all-new comedy imprint for WF Media Group, Joke Farm Records serves as a pipeline
delivering hilarious, high-quality produced content to the world's largest streaming platforms and
digital media outlets. With a focus on urban clean comedy, Joke Farm Records is dedicated to
bringing laughter to audiences worldwide through both audio and video content


